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08:30 – 09:00  Registration – Conference Centre, Ground Floor  

09:00 – 09:10   Welcome  

09:10 – 09:50 
(40 min) 

 

Social Media Beyond the Content Plan 
Mike Saunders – Author & Founder: Digitlab 
 
Content plans are the bedrock of social media strategies. For many 
organisations they have become the planning and execution portion of social 
media and in many ways take up the majority of time for social media 
professionals. Content plans have driven the desire to see our content 
distributed through advertising channels, influencers, competition channels 
and just about any medium we can find. Over prioritisation of content plans 
has led marketing professionals to believe that the value of a social media 
strategy is all about impressions, comments or likes. 
 
In 'Social Media Beyond the Content Plan" we will explore social media 
strategy and look at ways to push your social media strategy beyond the 
content. 
 
Mike Saunders is the CEO of DigitLab, a digital marketing and social media 
agency, as well as a author, change agent and keynote speaker. His interest 
lies in how people use technology, believing that technology is only useful if 
people use it to build value into their lives. As international keynote speaker, 
Mike has worked with some of the world’s most prestigious organisations 
including KPMG, Vodacom, IBM, Toyota and Mr Price. Along with his 
experience in business, Mike has also contributed to leadership programmes 
for Gordon’s Institute of Business (GIBS). 

 

09:50 – 10:30 
(40 min) 

 
 
T:  
E: ann@octarine.co.za 

 

The Power of Influence 
Ann Druce –  MD: Octarine Communications 
 
Marketers have always understood the influence of thought leaders, but 
social media has facilitated a burgeoning new marketing opportunity across a 
range of market sectors.  
 
This presentation covers the fundamentals of influencer marketing, including: 
Strategies for creating an influencer marketing campaign, Finding your 
influencers, Creating partnerships, Content creation and Leveraging 
influencer content. 
 
Ann Druce is Marketing Strategist and MD of Octarine Communications. She 
has a classical marketing background, but a particular interest in leveraging 
opportunities in digital marketing. 

 
 
 



10:30 – 11:10 
(40 min) 

 
 

TWEET 
@MunyaDuvera 
 
EMAIL 
duvera@thedirectors.co.za 

 

Create content that will increase your following and 
define the purpose of your social media campaigns 
Munya Duvera - Business Consultant 
 
Content is the essence of a healthy group of followers and more importantly 
relevant content. Join me as I unpack the ins and outs of growing your 
following through relevant content including a discussion on relevant 
platforms specific to your offering. Additionally I will touch on consistency and 
the importance of a similar theme throughout your entire social media 
presence. Last but least I will discuss the necessity of a purpose driven 
social media marketing campaign because it’s not just about tweeting but 
rather the overall objective of tweeting!  
 
Munya Duvera is the founder and CEO of Duvera elGroup Management 
Consultancy, a full service management firm that caters to entrepreneurs, 
corporations and government. Munya has built a strong reputation for 
strategy and efficiency with a key emphasis on processes, systems and 
procedures that enable a business to operate effectively to maximise value 
and increase profitability. Munya is also the Chairperson of Directors 
Association, a motivational speaker, business columnist for Moneyweb & 
The Citizen Newspaper, an author and is a business commentator for Kaya 
FM.  
 

 
11:10 – 11:30  Tea Break 

 
11:30 – 12:10 
(40 min) 

 
 
TWEET 
@commamarketing   
 
EMAIL 
judith@ 
commamarketing.co.za 
 

Instagram – The changing role of this platform on 
engagement and leads  
Judith Ancketill - Comma Marketing 
 
We know how much time and effort it takes to create content that is 
engaging and grabs the attention of your potential customer.  You want them 
to read or watch it, understand it and explore your product or service offering 
in more detail!  It’s fine to post on various channels such as Instagram and 
Facebook, but how do we turn our efforts into leads and conversions?  We 
will talk about how to maximise your content, in an effort to reach as many 
potential customers as possible.  And we will share some of our favourite 
tools to help you do this! 
 
Comma marketing has worked with small and mid-market companies to 
guide them on how to grow their businesses from a strategic position that 
communicates their USP’s, elevates their brand and crafts their strategy to fit 
into the world of their customer. Business Owner, Judith Ancketill has 
worked in and with corporate companies and is passionate about creating 
the link between brand management, the customer and lead generation. 
 

 

Notes: 

 
 

 
 

 
 

 



 
12:10 – 12:50 
(40 min) 

 
 
 
TWEET 
@raeraehickley 
@mark1 
 
EMAIL 
sturae@mark1.co.za  
 

Leveraging Social Media Advertising for your Brand 
Sturae Hickley – Advertising Operations Manager: Mark1 
 
In this session we will look at the importance of social media advertising and 
learn how the usage of this advertising method can impact your brand and 
reach new audiences. 
 
An award-winning Ad-Operations manager and Programmatic Media 
Advertising pioneer at Mark1 Media. Sturae Hickley’s experience spans 
nearly a decade with an accumulated wealth of knowledge and thought-
leadership in social media, ad operations, digital tech as well as artificial 
intelligence.  
 
With a natural passion for mentorship, her role involves growing and leading 
a campaign management school of excellence at Mark1. Not only was she a 
2017 Standard Bank Top Women Awards finalist, Sturae was invited by the 
IAB to participate in their all-female panel discussion at the 2018 IAB Digital 
Summit. She has also shared the stage with like-minded women in digital as 
a panellist at the recent launch of the internationally acclaimed organisation 
She Says 

12:50 – 13:00 
(10 min) 

 
Q&A  

13:00 – 14:00  Lunch Break 

 
14:00 – 14:30 
(30 min) 

 

Leveraging Social Media to Build Your Personal Brand 
Simon Grainger – Founder: Brandbright 
 
Everything you do, say, share, and like says something about who you are – 
they all define your personal brand. Whether you’re part of a team or you’re 
an entrepreneur paving your own way, how you define yourself, and 
communicate that definition, matters. 
 
In Simon’s talk, he will take you through key aspects of personal brand 
strategy, with specific reference to relevant local examples. He will unpack 
brand pillars such as identity formation, target market identification and 
harnessing social media channels.  
 
As a personal brand consultant, Simon advises individuals on how to build 
their greatest asset: their brand. He consults, lectures, writes, and gives 
regular industry talks around the country. In today’s highly competitive and 
cluttered landscape, you have to have a distinctly crafted brand strategy to 
stand out and shine brightly. In 2011, Simon founded BRANDBRIGHT with 
the purpose of channeling his passion for branding and for helping others 
define their personal brand. 

 

14:30 – 15:30 
(60 min) 

  

Next level Social Media  
Dylan Kohlstadt – Founder & CEO: ShiftOne Digital 
 
What is next level social media and how do you take your social media to the 
next level? Is your social media not moving the needle? In this engaging and 
informative talk, Dylan Kohlstadt will talk you through the various levels of 
social media marketing, including new and groundbreaking approaches. 
 
Dylan Kohlstädt started Shift ONE digital, over seven years ago and now has 
13 full time staff members from her offices in Cape Town and clients based 
all over the world. Shift ONE builds websites, knows SEO and will get you on 
page one of Google, next level social media, online advertising, email 
marketing, graphic design, blogging, press and PR, lead generation, writing, 
video, animations, and more. Dylan also recently launched the Digital 



Marketing Academy – that upskills marketers and entrepreneurs in digital 
marketing skills, in a fun, dace-to-face environment. Dylan has worked in 
advertising, marketing and online in South Africa, UK and Australia and 
attended a Google for Entrepreneurs immersion course in Silicon Valley on 
going from garage to global. 
 
Shift ONE is a results-based, integrated digital marketing agency, based in 
Cape Town. With 17 subject matter experts and clients based all over the 
world, we specialise in ‘next level social media’ using communities and 
content to turn customers into fans. We accelerate growth. 

 
15:30 – 15:45  Final Q&A 

 
15:45 – 16:00   Closure, Afternoon Tea, Departure 

 
 

Notes: 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Please note: We reserve the right to make changes to the programme and speaker line-up without prior notice. 


